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Farglory Land

BRAND STORY
FHERIFTHIREEN S

BREEEELBBERCRE 5 BEER
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HEREERRE  TEmEax A DN1ER °

BEREROERFRTMENAIERS > &
KBRS ~ MERRS © RIS FIES » 58
BE S' > HAERZNEE 0 BARRY
BERRE  {TEKEHENERERE > WL
BrEEE > RREZINAGIE  RAERES
BB ES] ©

The construction and development business has been
the cornerstone of the Farglory Group since its
inception in 1978, and the Group is now entering its
second half-century.

Over the past fifty years, Farglory Land Development
has evolved from being known as “Factory-Office
Titian”, “Pioneer in Citycraft”, and “Second-Generation
Homes" to the current FG NEXT sustainable sharing
model. We have consistently been at the forefront of
the industry, creating innovative architectural plans
and delivering numerous well-known works.

Farglory Land Development is also one of the earliest
large-scale developers to establish a brand, consistently
implementing the concepts of sustainable management,
sustainable service, and social contribution. Moving
forward, we will align with emerging trends to create
sustainable and livable communities for future residential
models. With a spirit of partnership, we will pursue more
external collaborations to maximize the brand's social
impact.
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FACTORY-OFFICE TITIAN

R

BAERILAH ~ FILSLE ~ BF0 RS ~ 2
FTEHTERAESHRRBAMERNBEHER > 5
B ESE  HOBRNBERERAGRENEE
R

BRI » SREURERE RHFRE » HERER -

Farglory has developed numerous industrial office parks in Neihu,
Xizhi, Zhonghe, Xindian, and Sanchong. These parks combine
smart technology with human-centric design, providing a solid
foundation for countless top-tier enterprises in Taiwan and aiming
for international success. Known as the ‘Titan of Industrial Parks,
Farglory symbolizes the collaboration between us and our clients,
building dreams and achieving success together..

IS =R BIESE SR

Leading in Smart Factory-Office Buildings

Empowering countless businesses take flight
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The Farglory “Second-Generation Homes”
Building dreams for countless families

EESEMMTESERE > RBRE
NREREER » FUERSAERIM TS » 2450
RIEERYERMAR » — R T AY
MBS ©

CRAIZERFAERRES S ~ = IREiTARE ~ MO
BIIEHE ~ TSR D - M EE
EER 0 IR RS o

Across Taiwan's popular emerging redevelopment
zones, the most bustling and vibrant locations are
often the landmarks of Farglory. These includ
Zhonghe Left Bank Eco-City, Sanxia Art Avenue,
Linkou Digital Town, and Xinzhuang Farglory Sub-Center.
Countless families choose Farglory as they pursue
their dream of a better life.
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Sustainability is deeply embedded in our core
values. We believe that construction, which
originates from the land, must be approached with
the utmost care and environmental consideration
to ensure the Earth's vitality, sustainable cycles,
and the harmonious coexistence of land and life.
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Farglory Land

MISSION
SN
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Creating an ideal living experience
for both life and business

BHRERAIIABE—RIOBSE
£ Ho - B BB TR EATE
EENABE > RIERTHEERER -

EREEALENRERA -

Farglory goes above and beyond constructing
communities, homes, and properties. By prioritiz-
ing ideal living and innovative business ventures,
we strive to enhance the quality of life for everyone
we serve.
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Farglory Land

PROPOSITION
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Living Better

HIFIRE » EFEENETE - ESERIRN
£IERRE 0 BRUREE > BEIRE 0 A
B 0 BERIFBIAEY) o TEULER ~ B
HEo

RAKEREZRF A > —tELiving Better.

We believe that the essence of great living is a rich
and enjoyable experience. Through excellent
architecture, we connect with the environment and
invigorate communities, bringing together people,
places, and experiences in harmony. We strive to be
a sustainable and collaborative partner, committed
to 'Living Better' together.
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CUSTOMER PERSONA

FPEHR

ZIENET %%ﬁ’l%ﬂ’\]i?ﬁﬁ’\])\ﬁ °
EMERENA > EE3—EBEHEENEE !
MO B BRI

BEE + BEB) + BEXOR » sBEME
RARARERNTEARE °

Farglory homes are built for those who understand
refined living. People who appreciate Farglory
properties share another common trait: a passion
for mutual support and active communication.
With an appreciation for quality living, a commit-
ment to helping each other, and a love for interac-
tion, our communities become the warmest and
most vibrant family environments.

E0\ B B #42

B

MAYAFIER =

Enthusiastic and helpful people who love to communicate

gather at Farglory communities
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Farglory Land

BRAND PROMISE
SEREEGE

IKAEIR IR BT

Sustainable Environment and Service

LUBTAREIRARE » SREBAETEFRTR - 5 ~ L& - BBY)

IR%E  BORIGR  REEREE  SHhEEXE
BEESEL OIS SERIARTS -

EVETEEME 0 KR BAO ~ XA o

By integrating urban planning concepts, we connect essential
aspects of life, such as education, transportation, shopping, and
entertainment. We focus on environmental greening and reducing
construction impacts to ensure sustainable and livable cities.
Combined with thoughtful sustainable services and digital smart
solutions, living in Farglory’s communities offers sustainability, care,
and convenience.

7 \¥¥iE*E—3-%Es%J

Shared Communities and Planning

OB BT

EmEWELE  E72R 0 BREERREMEED
A - ARIEREIRE » HAIBEFHRERDN > BARE
éKEPE’\JU’“F'ﬁﬁ'ﬁE ) RSB ZERERLE &mmﬁ)\’l‘ 5
FIANESEERRARRE » BRATEIBR HEH
NERET > RFFEAERAZBRE ETEHT °

Regardless of the community or the length of residence, there is always a
sense of warmth and vitality. From the outset of planning, our goal has
been to provide more than just living space. We begin with open space
home designs that nurture family bonds and extend this approach to
communal facilities that enhance neighborhood connections. Through
thoughtful designs that promote sharing and interaction, we elevate the
warmth and connectivity among residents.

Enthusiastic Neighborhood Partners

HEMMA > BEFHIZOELREDZEN » FEBHBEME -
MRIEEERT » FREE
MEFEIEMRIA > BEAREEE LIRILRIRR « SRR RERR B E SN -
BREEEEENTA KR

ERRRERTAME > JEHEHE » RIS O EAERRE -

—ZEFHPREZ0 © |

MR @ B R ED..

“People at Farglory are always exceptionally helpful and eager to share information, embody-

ing a true spirit of partnership.”

“Purchasing a home from Farglory feels like securing lifelong service and peace of mind.”

“Residents of Farglory frequently support each other on social media, whether by lending a
parking space, sharing tools for home repairs, or organizing community social events.”

Whether in interactions between Farglory and its residents or within the community itself,
there is a profound sense of mutual care and support.
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Farglory Land
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Starting with Human Needs: A Large-Scale Experiment

on Future Living

2018 FiE - HFIRE T 5 RBAREIARES -
RARBREE > BERE - RIBMAEES > RE
SOBEFE  AlIEKENHZERE -

EEFEREHEBA T —ES0FNEHER
HEFREXZ—FEEZ > UBEMES L EEE

aEAE - HEZREFIMHANRERIARE

Since 2018, we have embarked on an ongoing, large-scale
experiment, focusing on human needs to connect architecture,
environment, and community. Our aim is to achieve a balance of
body, mind, and spirit while creating sustainable and shared values.

This initiative represents Farglory’s reflection as we look toward the
next 50 years. It also seeks to inspire the industry to rethink how we
can build better cities and homes with a perspective that is more
considerate of both the land and life.

core value
.QE'!‘EF;
spirit
®
RIR 1B
environment community
[ ] L ]
KB H=
sustainability B A st sharing
health | happiness
RELH —— i REER
eco-friendly life-friendly
Qo [ ]
& i
body mind
@
=2
architecture
PofEX &
Four Dimensions of Sustainability
01 EHKE 02 RRFE KA 03 IRIEKE 04 HJEKE
Architectural Sustainability Service Sustainability Environmental Sustainability Lifestyle Sustainability
EEH=
Four Dimensions of Sharing
01 REH= 02 HHEH=E 03 MEH= 04 WmHE=
Family Sharing Community Sharing Neighborhood Sharing Urban Sharing
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Farglory Land

SUSTAINABILITY

Architectural Sustainability

BRI HENBRNAE » BEARER
FFSHRIR DA  SoERE T » Bttt
FEBRMES | ; BEBERYEET
REHEAEER R - BEEFERRK
HEAR > ER—ESHE T JI5ERRK |

BRI AB B RS

Through the recycling and reuse of construction waste, as
well as the introduction of reusable aluminum formwork and
advanced precast construction methods, Farglory takes the
initiative in waste reduction. Additionally, by incorporating
passive design and energy-efficient equipment in our
buildings, we ensure a comfortable and refreshing living
environment, significantly reducing electricity consumption.
This encourages residents to actively participate in “Energy
Saving and Carbon Reduction”.

K48 Sustainibility 325 Architectural AR#% Service 15 Environmental 45E Lifestyle

TR R ARTS
BA{THE T BRIKE

From Architecture to Services: Partnering with
You Towards Sustainability

BRI WHEE ~ X ~ BIEBIREEHe Tk
O AR ft > TR ~ 0 - FEETH  1HE
Service Sustainability ARFETAL]  HEsERRREREIRaR a1

B> [IRFER » A ieKE)

From purchasing a home to after-sales service,
everything is digitized and available online. You can
check construction progress, make payments,
download floor plans, schedule community
services, and access maintenance instructions
anytime, anywhere using your mobile phone.
‘Service transparency ensures sustainability.
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Farglory Land

SUSTAINABILITY
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Environmental Sustainability

BUERR R SRR RIRIEEE » 1
E—FEMARRS
Reducing environmental impact through

low-carbon design while further promot-
ing ecological integration.

7K#& Sustainibility 5 Architectural BRF% Service B1E Environmental

4E Lifestyle
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From Environment to Lifestyle :
Harmonious Ecology for All-Age Living

O 4 FIEKE
Lifestyle Sustainability

LUBFRRETBVEER - fTEBEMA ANEERT

Creating inclusive homes for all ages based on universal
design principles.
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Farglory Land

H= Sharing REE Family #&E Community #BE Neighborhood I Urban

SHARING
ﬁﬁ/ \? %j:E/ \?

O/I }_‘_/\¥
Family Sharing

DRABRAEERES > HEX
hREE - ESERENRSH
BEE TREDE=E—Z

With the open space concept at its
core, our design connects the living,
dining, and kitchen areas, allowing
every family member to ‘intimately
share each moment'.

02 HEH=
Community Sharing EET R RE R E R TR

EEEARCEAELEE ERHE
BoEARHEAERERER

By integrating diverse community needs with
professional design perspectives, we ensure
that every public facility addresses both individual
and collective requirements.

%HEE*E
/_\ = :‘F 7 \Hﬁ)@l\%

Creating Intimate Connections and Seamless Integration
for Communities and Families
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Farglory Land

03

RIEH=E

Neighborhood Sharing

&M~ Am > BE - EENER
M| 2HUERELE

By integrating art, public welfare, commerce,
and lifestyle, we deliver holistic enrichment
for the body, mind, and spirit.

HZE Sharing KEE Family

O e
Urban Sharing

#[® Community

EERIE - e~ IRIREE ~ BGIR

XA1E » AIEEERMET

Integrating transportation, functionality, environ-

mental beautification, and urban
create livable micro-cities.

eyt BLSR R
m AR HRIS=YF

culture, we

#FE Neighborhood

I Urban

Revitalizing Urban and Neighborhood Green Arts

to Create a Better Community
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BRAND CULTURE
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Farglory's Culture Emphasizing
the Spirit of Partnership

TBHEE EREEEARNEEREE
BR - EEEHER—RASHBHM  HHE
ZRZEMNES - HANBHRENENS > B
ETENEREEE > WERTHH > SRR
BiR TEAESAENKERZERT » F5i8
BRHERIRTBINAE ©

Partnership embodies the core corporate culture and values
of Farglory Group. At Farglory Land and Construction, our
collaborators share a unified vision. Our partners come from
diverse backgrounds and specialties, and by aligning our
goals and working towards common objectives, we foster
continuous innovation in our extensive sustainable develop-
ment initiatives.
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HERE WE CREATE
IMPACT
"2 R

Intention Motivation
MTELE BRRE
BEITEREEETE  NEISIENES AETHEREY > BHS—RWME
SHMARBHINE o TR B fth A BB o

Continuous self-improvement and striving
to surpass each achievement are essential
for delivering industry-leading value.

With a deep commitment and a strong
passion, we strive to enhance the quality of
life and support a sustainable environment.
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Teamwork I . M o P. A .C .T Pragrrlagism
SRS

EEsst:
BERREN » MR EINER - AL AEE S - ABGERVRSE ~ 4 ’
EAFENEZE » BRAENER %,H:il_% %EF :H:EJ g/% Lj(i?}%%ﬁﬁfigzz??

TREBIHEE » HAIRE -

Embracing diverse expertise and valuing
different perspectives are vital for fostering
interdisciplinary collaboration and achieving
significant impact..

Adopting a rigorous approach and
meticulous attention to detail, we pursue
excellence in every aspect.

¥ —

Customer Driven Accountability
FRHR BREE
BEAk BIBE > RYEMEE BB BRI -
S—ZINEBRERT - WELHAIE > A o BREMRENAE -

Not only ensuring that tasks are completed
correctly but also executed to the highest
standard while taking full responsibility for the
final outcomes.

Prioritizing residents, using empathetic thinking to
understand every experience and feelings, and
embracing innovation with a willingness to learn
from experimentation.

LOVdIWI

HEIZE 717 DNA

Creating the DNA of Impact Together




SOCIAL IMPACT
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S.D.G. /KERIZNEE

S.DG. Blueprint for Sustainability Goals

Sustainable Environment
BIRKiE
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o ERIERREMREE

Low Carbon Transition in
the Construction Process

o BEREMIERAA

Recycling and Reuse of Waste
Construction Materials

Good Life
EFETE

o KBEKERPREF

Sustainable Management
of Customer Relationships

o FARBABERAL
Caring for Partners and
Developing Talent

Digital Intelligent

LEnEE
BNIRE

o WENTNEISEE S
Passive Energy-Efficient
Smart Buildings

o BRI EIENBAIARTS
Digital Services for
Convenient Living
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Farglory Land

BRAND IDENTITY
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The Pathway to Dreams
Leads to a Better Life

Farglory believes that greatness is fueled by dreams, and
that even the smallest dreams are worthy of support. Our
communities serve as the foundation for residents' personal
and professional aspirations, offering not only peace of mind
but also creating enriching experiences that lead to the
fulfillment of individual dreams.

Our identity symbolizes the "Pathway to Dreams," represent-
ed by a modern, vibrant blue. It accompanies each of us as
we transcend boundaries and soar towards a promising
future.
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Farglory Land

BRAND COLORS
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=% Farglory Blue
Pantone 2184C

Blue 100 Blue 80 Blue 60 Blue 40

#0084

=X Farglory Grey

Pantone 7540C

BN

Soothing Yellow &

Pantone 586C
Blue 40
#fle8ba #BODBFF
RGB 241.232. 90 T T, 278, 755
CMYK 5.2.80.0 CMYK 32.5.0.0
il #EGEBEG #b3b3b3
RGB 255. 255. 255 RGB 230. 230. 230 RGB 179.179.179
CMYK 0.0.0.0 CMYK 0.0.0.10 CMYK 0.0.0.30

Blue 20

Primary Color

Secondary Color

O /I S8 EE
Pathway to the Dream

O EECELT
Spreading Goodness

O 3 KHAELERY
T— Sustainability and Integration
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Land

Living
Better
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